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Click ads grow green

Hanna Mills

Click an advertisement, plant a
tree.

That's the promise from
Aussle-owned and operated
company  ClickGreen.com.au,
which oifsets users' carbon
emisslons by planting trees
when an ad 15 clicked or an
fnvited [riend joins the site.

ClickGreen.com.au creator/
director Nathan Isterling sald
inviting 25 frends to joln the
site could offset half a year's
warth of carbon emlssions per
indiviciual.

“People are demanding
greener options acress a variely
of seclors, so why not from
advertising?” Isterling said.

"ClickGreen  has - alreacdy

atiracted over 10,000 sub-
seribers who have offset over
82000 days - equivalent fo
planting more than 400
lrees.”

Individuals who sign up to
the site receive regular updates
or1 the number of days they
have offsel and progress on
trees camed.

They can also view how much

carhon thelr friends have offset
and receive practical green tips,

Trees earmed by nieimbers
will be planted around Austra-
lia In cegraded reglonal aréas.

The company claims it also
provides advertisers with one of
the first paper-frec marketing
mvedivits,

"D Lo the alirolsile noture
of ClickGreen, advertizers value

reaching our green-conscious
audience.” Isteriing sald.

"0 far we've had Interest
from mmost sectors and this
month we'll be sending cmails
to members for the Federal
Govermment's current climate
change advertising campaign.”

Become a member by logeing
on to www.cllckgreen.com.au
of adding the ClickGreen appll-
cation on Facebook, -



